
2. PUBLISH WHAT YOU PAY

“Chain for Change” question:
What payments are companies making?

PWYP will continue to campaign for full financial transparency from 
companies, to ensure the availability of quality data that is regular, 
credible, comprehensive, comparable and accessible/open. This will 
provide women, men and youth in resource-rich countries with the 
information to demand accountability from both industry and gov-
ernment. The EITI will continue to remain a key mechanism through 
which to demand payment and revenue transparency, but it is not 
the only one. As they come into force, the US Dodd-Frank Act and the 
EU Accounting and Transparency Directives will require all US- and 
EU-listed EI companies to report their payments to governments.



STRATEGIC OPTIONS

a. Advocate for mandatory payment disclosure worldwide through listings 

regulations in capital markets (globalising Dodd-Frank and EU Directives).

b. Campaign for mandatory payment disclosure through international ac-

counting standards, regional and national level regulations, and embedding 

EITI in national legal frameworks.

c. Campaign for mandatory extended country-by-country reporting at 

national and/or regional level , focusing on profits, sales, production volumes, 

employee numbers etc., to help reveal tax avoidance and capital flight 

(including transfer mispricing, use of tax secrecy jurisdictions/ tax havens 

and “mailbox companies”).

d. Campaign for EITI reports disaggregated by project, company and 

commodity, and for inclusion in EITI reports of data on profits, sales, costs, 

production volumes etc. as standard practice.

e. Monitor and analyse the implementation of Dodd-Frank 1504 and EU 

Accounting and Transparency Directives and integrate the use of the 

emerging data in our campaigning efforts.



3. PUBLISH WHAT YOU EARN AND HOW YOU SPEND

“Chain for Change” questions:
Did the money reach state coffers?
Where should the money go?
Did the money get there?

PWYP sees transparency as a means to demand accountability from 
both companies and governments. This pillar is key to translating 
transparency into accountability and ensuring that the revenues gen-
erated by natural resources are used to benefit all citizens. PWYP coali-
tions and members can campaign and monitor to ensure that natural 
resource revenues reach the state, get involved in how these should be 
spent and ensure that this was successfully carried out. There will be 
a strong focus on project-level payments especially for communities 
living close to extractive sites.



STRATEGIC OPTIONS

a. Campaign for an EITI that is embedded in broader budget and accountabil-

ity processes.

b. Advocate linking EITI data and reports to broader budget monitoring pro-

cesses in country at national and subnational levels.

c. Work on budget prioritisation allocation and monitoring at national and 

subnational levels (particularly near EI sites), to ensure that budgetary re-

sources are managed and spent efficiently and in the public interest.

d. Focus on whether revenue allocations from central to subnational govern-

ment bodies reach their intended destination and are spent at subnational 

level efficiently and in the public interest.

e. Make governments more accountable for matching spending to rights- 

based development priorities, including Poverty Reduction Strategy Plans, 

and outcomes that balance the needs of the majority population and those 

of local communities.

f. Encourage, promote and support the involvement of civil society in budget 

setting and monitoring at subnational level in resource-rich sites.



4. PRACTISE WHAT WE PREACH

As indicated above, PWYP’s own governance and accountability are 
an essential and cross-cutting area of strategic development. Good 
governance principles of transparency and accountability apply not 
only to multinational companies, governments and intergovernmen-
tal organisations but also to civil society coalitions such as ours. We 
have an important task ahead to ensure that our governance principles, 
membership standards, governance structure and financial reporting 
mechanisms are fully consistent with the “practise what we preach” 
principle. PWYP’s brand and logo must continue to be associated with 
integrity, quality and excellence. For this strategic pillar we have devel-
oped the PWYP passport.



WWW.PUBLISHWHATYOUPAY.ORG
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